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Ten-X Marketing Tactics 
Ten-X marketing leverages precision-targeting technology to reach the right buyers, create a competitive 
marketplace and increase the probability of trade. 

PROPERTY 
WEBPAGE 

Each asset on the platform receives 
its own property detail page (PDP) 

DIRECT  
MAIL 

PROFESSIONAL  
PHOTO/VIDEO 

Professional photography and 
drone videography is captured 
for all assets on our platform 

SOCIAL  
MEDIA 

EMAIL 
MARKETING 

Matterport creates a realistic 
digital twin, enabling buyers and  
stakeholders to explore the interior 
of a property with ease 

DIGITAL 
PROSPECTING & 
RETARGETING 

Ten-Xexecutes up to five different  
email campaigns to market assets  
on the platform 

ONE-TO-ONE  
OUTREACH 

Ten-X executes up to three separate  On average,an asset promoted via  On average, those assets showcased in Ten-X calls potential buyers 
direct mail campaigns and targets  organic social reaches anywhere  prospecting campaigns can generate up by tapping into our vault visitors to 
potential buyers from multiple from10K to 95K users. to 600Kimpressions and retargeting can the subject asset as well as from 
internal databases produce  1,500+ additional property previous similar assets 

page views 



Marketing Metrics 



Marketing Reach 
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Monthly 
Lookbook 

Mailed to 371 national commercial 
real estate investors, brokers and 
opt-ins. 

In Homes: 10/22 



 

Photo featured to 1,871 targeted 
national commercial real estate 
buyers. 

Direct Included in line list to 27,033 
recipients. Mail 

Postcard 
In-Homes: 10/14 
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New Listing 
Automatically sent to potential Alert Email 
buyers with saved search criteria 
matching the asset 

Approximately 60,000 total  
alerts sent each month 

Sent: 9/7 



  

 

Listings are targeted to active likelyCRE Weekly buyers based on geographical region 
Emails 

Sent Weekly 
Photo featured on 10/4 

Date Sent Delivered Opens Clicks 

9/20 18,802 5,452 127 

9/27 18,750 5,550 

10/4 18,845 6,058 

10/11 18,415 6,296 

10/18 18,079 5,943 

10/25 18,577 6,205 

108 

186 

103 

65 

63 



 

   
  

 

 

Featured 
Asset Emails 

Emails targeted at profiles likely to 
engage or register to bid from the CoStar 
database buyer pool consisting of 
brokers and buyers based on 
geography and property- type. 

Sent 9/29 
Delivered 1,054 
Total Opens 417 
Unique Opens 311 
Total Clicks 40 

Sent 10/28 
Delivered 1,106 
Total Opens 460 
Unique Opens 365 
Total Clicks 22 



  

Third-Party  
eBlasts 

Publisher Date Sent Recipients Photo Featured 
GlobeSt. West 9/21/2021 12,305 
Big Boys Blast 9/30/2021 97,000 yes 
GlobeSt. West 9/28/2021 12,305 
GlobeSt. West 10/5/2021 12,305 yes 
Property Blast 10/7/2021 90,000 yes 
WMRE 10/4/2021 12,000 yes 
GlobeSt. West 10/12/2021 12,305 
GlobeSt. West 10/19/2021 12,305 
GlobeSt. West 10/26/2021 12,305 

Note: 
Open and click data is not provided to Ten-X by publishers. 



  

Digital 
Brochure 
Email Sent 10/19 

2,720 investors and brokers 



  

 

Vault Visitor  
Nurture 
Emails 

Triggers after potential buyer 
enters vault 

Messaging urges registration 
for viewed assets 
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Digital 
Advertising 

Digital prospecting utilizes commercial 
real estate search  terms on Google and 
allows us to reach unknown buyers who 
may not have seen the asset through 
other marketing channels. 

Google Display Prospecting – started 10/1 

Digital retargeting provides precise 
targeting to buyers who have already 
shown interest in similar assets on the 
Ten-X platform. It allows us to increase  
our market reach to engaged buyers. 

Google Display Retargeting – started 10/1 



    
  

   
  

   
 

 

Utilizing social media allows us to expand our reach and 
provide a platform for our communities to collaborate, 
drive interest and share exciting details about the 
properties under our strategic accounts umbrella. 

Ten-X Social The reach for social sponsored asset-specific posts on 
Google, Facebook, Instagram & LinkedIn is  estimated Advertising 
at 300,000. 

Started 
Instagram - Organic 10/4/2021 
Facebook- Organic 10/4/2021 
LinkedIn - Organic 10/4/2021 
LinkedIn – Paid Prospecting 10/8/2021 
LinkedIn - Paid Retargeting 10/8/2021 
Facebook - Paid Prospecting 10/14/2021 



LoopNet 
Diamond  
Listings 

The ultimate, most visible digital marketing solution reaching the largest audience of tenants, investors 
and brokers searching for commercial real estate online. 

Your property at the top of search results, front and center on LoopNet, CoStar and our network of leading 
commercial real estate websites. 



 

LoopNet 
Diamond 
Listings Ads 

Listed on LoopNet in the 
“Diamond Listings” Category 



 

   

     
   

     
 

ten-x.com 888-770-7332 

Ten-X, LLC ● 15295Alton Pkwy, Irvine, CA 92618 ● (888) 952-6393 ● 
© Copyright 2021 
Ten-X is a licensed Real Estate Broker ● See all Current Licensing at: 
https://www.ten-x.com/company/legal/licensing/ 

This Presentation is confidential, and shall only be used for 
informational purposes. No representations or warranties are being 
made as to the accuracy or completeness of the information in this 
Presentation. Services to be provided by Ten-X are subject to change. 

http://www.ten-x.com/company/legal/licensing/
https://ten-x.com
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